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Push Mobile Media™ Launches mobiShout™, a Real-Time Feedback Measurement System for the Mobile Workforce

Gather and analyze employee responses to enterprise marketing campaigns and surveys delivered via mobile devices 
Boise , Idaho -  Push Mobile Media, the leading innovator of mobile campaign production, delivery and real-time feedback tools for enterprise managers has launched mobiShout, a secure collaboration tool for collecting feedback from the mobile workforce.  mobiShout engages employees, contractors, and clients by gathering opinions and feedback on urgent business issues. All feedback is measured and reported in real-time via the web-based Push Mobile Media Platform™.

When users participate in mobile campaigns with built-in feedback forms, such as branding initiatives, training programs or surveys, the critical information they provide flows back instantly to a dashboard which analyzes and presents the data graphically. Offered as a premium tool, mobiShout is designed to leverage all mobile devices that support SMS messaging, mobile internet and/or mobile email. mobiShout is completely customizable, enabling branding and the range of goals set by multiple divisions within an enterprise.

To view a demo of mobiShout, please visit www.pushmobilemedia.com/mobishout.php.

“mobiShout represents a new breed of mobile technology, one that brings the mobile workforce together in real-time. This is a new and improved collaboration process for the enterprise as both email and voicemail are becoming less efficient”, stated David Clemons, founder of Push Mobile Media.  “A distributed workforce that is harnessing collaborative mobile technology has a distinct competitive advantage over one that isn’t”, he added.
According to the most recent forecast by the market intelligence and advisory services firm IDC, close to 75% of the total U.S. workforce will be mobile by the end of 2011. Growth of the mobile workforce will result in excess of one billion mobile users. 
About Push Mobile Media - Developed specifically for the needs of the mobile enterprise workforce, the Push Mobile Media platform lets managers create engaging educational programs and marketing initiatives delivered to mobile devices. Backed by real-time feedback tracking and robust analytics reporting, this easy to use web-based service saves time and costs associated with mobile communications, content production and distribution for the internal and external mobile workforce. Learn more at www.PushMobileMedia.com.   
