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Push Mobile Media™ Introduces mobiFeed™, a Customizable Web-Based Tool for Launching Enterprise-Wide Mobile Campaigns 
Easily deliver mobile device-based marketing, training and survey campaigns to remote workforce from any website
Boise, Idaho - Push Mobile Media, the leading innovator of mobile campaign production, delivery and real-time feedback tools for enterprise managers has launched mobiFeed™ – a fast, easy and cost-effective way to launch campaigns and securely share content with the mobile workforce.  

mobiFeed™ is a web-based widget that gives employees a convenient way to rquest and have mobile content  delivered to their PDAs, Smartphones  and other mobile devices. These programs or “campaigns” can include surveys, educational programs and branding initiatives. In just minutes, and requiring no programming skills, campaign managers can create a customized widget with custom content and insert it into any page on the company’s website. Once on the company web site, employees simply type in their phone number to have selected campaigns delivered immediately to their device. 
To view a demo of mobiFeed, visit www.pushmobilemedia.com/mobifeed.php.

The Push Mobile Media platform provides a simple and convenient way for managers to reach and gain insight from remote workers, channel partners and enterprise customers. It enables instant delivery and access to secure mobile content including text, images and video and provides robust and measurable real-time feedback from the mobile workforce. 
David Clemons, CEO and founder of Push Mobile Media, has seen a shift in how enterprise managers are harnessing the growth of mobile technology. “By leveraging the speed of mobile communications, today’s enterprise wants to share content and tap into the brain power of the workforce and customers who are in the field. mobiFeed is a remarkably simple and cost-effective way to deliver content to and collect important feedback from everyone, anywhere.”

According to the most recent forecast by the market intelligence and advisory services firm IDC, close to 75% of the total U.S. workforce will be mobile by the end of 2011. Growth of the mobile workforce will result in excess of one billion mobile users.

About Push Mobile Media - Developed specifically for the needs of the mobile enterprise workforce, the Push Mobile Media platform lets managers create engaging educational programs and marketing initiatives delivered to mobile devices. Backed by real-time feedback tracking and robust analytics reporting, this easy to use web-based service saves time and costs associated with mobile communications, content production and distribution for the internal and external mobile workforce. Learn more at www.PushMobileMedia.com.   
